
LOCAL BUSINESS MARKETING CHECKLIST
As a local business owner, it can be overwhelming to think about your business’ online presence and how to 
continuously grow it. Use this free checklist to help grow and develop your digital presence so you can drive 
more web traffic, foot traffic, and sales!  

Website:   Your website is a direct reflection of your business and your brand. Your business needs a modern 
website that is both visually appealing and fully functional.

Domain Name:   Secure an easy to remember and brandable domain name for your website. If possible, 
get one with your business name in it. There are millions of domains already registered, do a Google 
search to see if the dot-com that matches your business name is available for purchase. 

Logo Design:   A logo is more than just an image. It is the face of your company and one of the first things 
a customer may notice about your business. Your logo should be easily recognizable, visually appropriate 
for your industry, and unique to your business. 

High-Quality Images for the Site:   Use professional photos for your business’ website. Visitors are more 
likely to read content if it’s paired with an image, and they’ll be more likely to remember what they read. 
Original photography works best but if you don’t have any, you can buy stock photography.  

Website Sitemap:   A sitemap is the list of pages of a website - it holds information including what content 
is on the pages. It makes it easier to navigate  and gives better visibility to search engines.

Website Hosting:   A lot of people think that simply securing & registering a domain is all you need to build 
a site. In order to get your site live, you need a host. Web hosting is basically the space that you buy on a 
web server to store your website files. When you buy website hosting you essentially rent server space on 
a server where your web files will be placed. 

Website Design:   Your website’s design is an important part of your online marketing presence. It can 
make or break the business you are trying to deliver. It aids in your SEO strategy, builds trust with your 
target audience, and can better a customer’s experience with your business. Having a modern website 
design is essential.

SEO Copy:   SEO copywriting is writing search engine friendly content where you use relevant keywords 
and industry specific verbiage. This can help your website to rank higher on search engines like Google or 
Bing and drive qualified traffic to your pages. 

Tracking:   By tracking the visitors on your website with Google Analytics, you have the ability to see what 
pages are generating the most traffic, how long visitors stay on your site, and more insights. This 
information can help to enhance your customer’s experience and drive them down the sales funnel.

Create a social media page(s) for your business: Like domain names, there are millions of social media 
handles already claimed. Check to see if the name of your business is available as usernames for the 
platforms you want to use, and claim them by creating an account ASAP.
Optimize your bio and icon: Typically the first two things a user sees on your page are your icon and your 
bio. You only have a few seconds to grab their attention. Use your logo as your icon. For you about section 
or bio, include industry keywords, a link to your website. Also, make sure to fill in all the sections (i.e. 
location, contact information, etc).

Social Media:   There are so many social media platforms, but your business doesn’t need to be active on every 
single one. Whether it’s Instagram, Facebook, Twitter, LinkedIn, or Pinterest, your business needs a presence on 
more than one of these. 

Select platform(s) your business will have a presence on. If you’re not sure which platform is 
right for you, we’ve got you covered.
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Verify your business: You will be asked to verify your business’ information by mail, phone, or email. This 
is to make sure the business information is accurate and that only you have access to it!
Verify your business: You will be asked to verify your business’ information by mail, phone, or email. This 
is to make sure the business information is accurate and that only you have access to it!

Monitor your business reviews, edit suggestions & messaging

Add photos of products and business

Optimize your GMB listing with up-to-date information

Location - the area(s) you serve
Your business hours
Public phone number
Your business’ website
Select the business category(s) 
Add what services you provide

Create GMB listing for your business & claim your business!

Contribute by being active: Like, comment, and engage! 

Plan your posts: Keeping up a social media profile can be a full-time job. To help, plan your posts ahead of 
time. Pick out your branded hashtag - it can be the name of your business or on-brand phrase. Next, round 
up quality photography to share on your page(s). Lastly, create clever, story-telling captions that appeal to 
your target audience. 

Google My Business:   Google My Business (GMB) It’s a free tool for businesses to manage their online 
presence across Google aka the biggest search platform on the world wide web. This includes managing how 
you appear on Google Search & Maps. If you are just starting out in SEM & SEO, this is the perfect starting point. 

Notes:   
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